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“This prods relentlessly and effectively at the gap between how
women live and what we actually feel. Such honesty is an act of
radicalism. More please.”

- Lyn Gardner

A new play by anonymous.
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Product ion History
Everywoman was first performed at the
Vaults Festival for a week-long run in 2019,
where it was met with critical acclaim.

Our Plan
We are hosting a ‘takeover’ as part of
Bunker Theatre’s final season. It will run
from 18th-22nd February 2020.

“A GREAT BIG EXPLOSIVE 
CELEBRATION OF WOMAN 

AND THE CHALLENGES THEY 
FACE IN THEIR LIVES”

★★★★★
VOICE MAG

Production History and Future Plans

This will involve:
• Matinee and evening shows of a
revised version of Everywoman.

• A family-friendly environment where
childcare is provided for theatregoers.

• Commissioning five womxn writers to
pen their own ‘confessions’ about the
conflict between identity and
parenthood. These will be performed
after the main show and each day will
platform a different playwright.

• Asking for audience confessions about
parenthood, which will be read out at
the end of each production.

• Teaming up with Dancing In The Dark
to provide a space for parents to
dance and relax post-show.



Overview

A bo ld  new p lay  about  the  
ex i s tent i a l  th rea t  
motherhood  poses  to  a  
woman ’s  ident i ty.

Everywoman is a deep and dirty
dive into being a woman, the
danger of autobiography, and the
existential threat parenthood can
pose to identity. Written by an
anonymous author, it explores why
stories that centre men are seen as
‘universal’, and why everyman isn’t
everywoman.

Everywoman tells the story of a
woman whose journey to having a
child threatens her sense of herself
as a ‘serious writer’. Will ‘domestic
stories’ ever be given the same
respect as those that centre male
experience? Is this audience
capable of doing so right now?
Who is the writer and why has she
chosen anonymity?

After an interval, there’s a second
‘confession’ by a writer with a
different perspective. This will be
read by the writer her/themselves,
or by an invited guest actor. Finally,
the writer/actor will read out some
audience confessions. Throughout,
parents with babies will come and
go. This is a space where womxn
and people with children feel
welcome and seen.



About Us

CREATIVES INVOLVED
We are an all-female creative team, the majority 
of whom are also carers. 

Everywoman is written by an award-winning 
playwright who wishes to remain anonymous. 

It’s directed by Amelia Sears, who balances a 
career directing critically-acclaimed productions 
such as Years Of Sunlight (Theatre503) and 
Brimstone and Treacle (Arcola) with bringing up 
her two young children.

BUNKER THEATRE
Located in the heart of London Bridge, Bunker 
Theatre is one of the most exciting off-West 
End theatres in Central London. 

It has a reputation for programming some of 
the most exciting contemporary work by writers 
including Anna Jordan (TV’s Succession) and 
Morgan Lloyd Malcolm (Emilia at The Globe 
and West End).

As this is Bunker Theatre’s final season they are 
likely to attract large audiences and critical 
interest. The majority of theatre audiences are 
female and Everywoman will target this market. 



AUDIENCE PROFILE
Theatre in London is growing in popularity each year:

• The Society of London Theatre (SOLT) statistics reveal that 15 million London 
theatre tickets were sold in 2018 (up 3%  from 2017.)

• £765.8 million paid at the box office (up 8.6% from 2017). Almost 80% of available 
seats were filled.

Bunker Theatre audiences enjoy and expect off-beat, ambitious new writing. The 
theatre houses stories that take a risk at affordable prices and has focused on making 
theatre accessible.

Typically, Bunker Theatre audiences are young and culturally engaged.  We expect to 
attract their core audience and expand into a wider audience of parents/carers. 

OUR AUDIENCE
We intend to attract audiences including:

• Carers attracted by the wraparound childcare and Dancing In The Dark options.

• Female-identifying audiences of all ages – we will focus our marketing towards 
mother’s groups and work spaces so that we can reach this audience.

• Politically-minded audiences interested in the political and social implications of  
motherhood.

Audience



FOOTFALL
Bunker Theatre is located in central London, five-minutes walk from London Bridge 
station. It is a thriving, busy area and the theatre has a strong audience base due to its 
reputation for artistic innovation and excellence.

REACH AND ENGAGEMENT
With help from the Bunker Theatre and our commissioned playwrights, we will have a 
significant marketing reach. The Bunker Theatre alone has 12,300 subscribers.

EXPECTED ENGAGEMENT STATS:

Marketing

Beneficiary Type How many people will 
benefit from this project?

Artists / Creatives 12

Participants 150

Audience (live) 660

Audience (online / in writing) 33,000

Total 33,822



Why We Need Your Support…

Your support would guarantee a successful run of Everywoman and
ensure that our important and honest story about motherhood is
heard.

●

With your support we could provide a platform for people and parents
to honestly discuss what parenthood means to them.

●

It would help us to pay for childcare during the shows so that we can
ensure that our target audience (parents and carers) are able to attend.

●

We would be able to pay the female creatives involved with the show a
fair amount.

●

We would be able to commission five other playwrights from different
backgrounds to write their own confessions about parenthood and
identity.

●

It would help us to pay for our marketing and PR costs, to maximize
our outreach.

●

It would enable us to have a family friendly rehearsal process so that
creatives can balance their childcare responsibilities with creating
Everywoman.



SPONSORSHIP BENEFITS INCLUDE:

• Powerful brand association with innovation, creativity and world-class 
performance, produced in the heart of London.

• Access to marketing activity, including campaign-wide branding and 
logo visibility.

• Direct connection with our audiences; communicating key messages 
to a receptive target market.

• High-quality hospitality opportunities;  meet cast and creatives in a 
culturally vibrant, unusual central London venue.

• Exclusive access behind the scenes to engage clients, staff and 
stakeholders.

Benefits



Sponsorship Packages

PR & MARKETING OPPORTUNITIES
• Social media campaign with option for public ticket competition.
• High-resolution photography for use in your own marketing and PR.

BRANDING & PROFILE
• Logo on print flyers, posters and e-marketing.
• Production sponsor credit in production programmes, plan your visit

emails and press releases.

VIP & HOSPITALITY
• Up to 5 tickets on the house throughout the run.
• Exclusive behind-the-scenes access: meet the cast and creatives.
• The opportunity to meet with the anonymous playwright and write

your own confession.
• Production poster signed by the cast and production team.

£2000 OR MORE - PLATINUM



Sponsorship Packages

PR & MARKETING OPPORTUNITIES
• Social media campaign with option for public ticket competition.
• Opportunities for product giveaways.

BRANDING & PROFILE
• Logo on all e-marketing.
• Production sponsor credit in production programmes, e-newsletters

and press releases.

VIP & HOSPITALITY
• Two free tickets for opening night.
• The opportunity to meet with the anonymous playwright and write

your own confession.
• Production poster signed by the cast and production team.

£1000 OR MORE - GOLD



Sponsorship Packages

PR & MARKETING OPPORTUNITIES
• Social media campaign with option for PR and marketing

opportunities.
• Social media campaign with option for public ticket competition.
• Social media shout out.

BRANDING & PROFILE
• Brand mention on e-marketing and online content.

VIP & HOSPITALITY
• Two free tickets for opening night.
• Production poster signed by the cast and production team.

£500 OR MORE – SILVER

BRANDING & PROFILE
• Brand mention on e-marketing and online content.

VIP & HOSPITALITY
• Two free tickets for opening night.
• Production poster signed by the cast and production team.

£150 OR MORE – BRONZE



Everywoman
A new play by anonymous.

To find out how to sponsor us, please email:

everywomantheatre@gmail.com
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